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QUESTIONS:

1. Is there opportunity during a recession?

2. WƘŀǘΩǎ ǘƘŜ ƻǳǘƭƻƻƪ ŦƻǊ ōǳŘƎŜǘǎΚ

3. Is there alignment on the role of marketing?

4. To what marketing strategies and tactics 
are businesses turning?

5. What is the role of ROI?
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