





wDialogue with businesses across Canada

wReview issues, challenges and trends
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ABOUT
THE STUDY



REVENUE PROFILE
OF RESPONDENT
COMPANIES
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76,996

i

Revenue ($MILLION)

749

1

Average Revenue
per firm ($million)

Consumer Goods

Businesses who resell
to Consumers

Business to Business

Base: Total Respondents N= 207
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WHAT QUESTIONS
DID WE ASK?
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. Is there opportunity during a recession?
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. Is there alignment on the role of marketing?

. To what marketing strategies and tactics
are businesses turning?

. What is the role of ROI?
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FINDINGS

Jules Diamond
President, IMI International



IS THERE OPPORTUNITY
DURING A RECESSION?
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