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Drive Marketing Effectiveness & ROI T

Predictive ROI modelling across brand activation tactics
Selection : Pre-Launch : Launch Optimization : Market Impact : LTV

Consulting Through Insights Best Practice Immersion

9,000+ program optimizations; 300 companies; 400 agencies;
80 categories; 15 countries 50+ conferences; 6 countries
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Database of
Brand Activation

Dat abase

Trends

Sponsorship
Event/Experiential
Sampling
Product Placement
New Product
Line Extension
Advertising
Promotion
Creative
Direct
Digital
LTO
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Mobile
Social Networking
User-Gen Content

Non-Traditional
Entertainment
Cause
Environment
Education
Health
Food
Lifestyle
Sports

Segments

50+
Categories

Kids
Women
Moms
Luxury

Cultural
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