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Consumer Insights to Market to Women

During These Turbulent Times

Originally Presented by Jules Diamond, President of IMI International, on April 15, 2009

Consulting since 1971

Tim Bishop 416-440-0310 x 341 tbishop@consultIMI.com
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IMIôs Core Focus & Guarantee:
Drive Marketing Effectiveness & ROI

Consulting Through Insights

9,000+ program optimizations;

80 categories; 15 countries

Best Practice Immersion

300 companies; 400 agencies;

50+ conferences; 6 countries

Predictive ROI modelling across brand activation tactics

Selection : Pre-Launch : Launch Optimization : Market Impact : LTV
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Trends

Mobile

Social Networking

User-Gen Content

Non-Traditional

Entertainment

Cause

Environment

Education

Health

Food

Lifestyle 

Sports

Themes

Shopper 

Marketing

Turbulent 

Times

Brand 

Names

Channel

Innovation

Segments

50+ 

Categories

Kids

Women

Moms

Luxury

Cultural

Database of 

Brand Activation

Sponsorship

Event/Experiential

Sampling

Product Placement

New Product

Line Extension

Advertising

Promotion

Creative

Direct

Digital

LTO

IMIôs Database and Experience
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