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What is Your Perspective? IMT

INTERNATIONAL™

Glass Half Empty Glass Half Full

A Negative news everyday A Interest rates at historic lows

A Consumer confidence low A 92% of people continue to be
employed

A Job losses every da
Yo A Retail sales projected to drop

A Categories losing volume just 0.5% in 2009

A Most categories discounting A Advertising revenue at 95%-+
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Source: January 2009 statistics
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Consumer Economic Impact Study
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January 2009: 3,500 Consumers, Aged 13 to 65 in 15 Countries —

the association for integrated marketing
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