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Impacting Consumersô Purchasing:

Sponsorship and Activation in Tough 

Economic Times
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1. IMI International

Å Facts to remember :  2006 to 2008

2. Impacting Consumers in Turbulent Times ïJan 2009

3. Sponsorship Best Practices in 2009

ï Activation

ï 360 Valuation

ï Metric Based Selection

Todayôs Topics
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consult       .com

Optimizing Sponsorship ROI since 1986
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IMI`s Core Focus: Optimizing Marketing 

Effectiveness and ROI ïguaranteed

Consulting Through Insights

9,000 program optimizations;

80 categories; 15 countries

Best Practice Immersion

300 companies; 400 agencies;

50+ conferences; 6 countries

Å Predictive ROI modelling across brand activation tactics

ïSelection : Pre-Launch : Launch Optimization : Market Impact : 18 

month LTV


